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ABSTRACT 

Due to the exponential growth of the Internet in recent years, search engines have the complex task of sorting 

through billions of pages and displaying only the most relevant pages for the submitted search query. Google has 

become an essential link between people and the information they seek online. For this reason, any webmaster or 

search engine optimization (SEO) engineer should be actively learning the techniques that drive visitors to their site. 

This paper describes the application of selected Search Engine Optimization (SEO) techniques to a newly created 

website across the entire website lifecycle, from inception, through development, and finally to launch and 

optimization of the site. Several SEO experiments were defined and evaluated by collecting and analyzing real 

traffic and visitor data through the use of Google Analytics. This research further analyzes search engine ranking 

factors and their effectiveness on Google’s search ranking algorithm by analyzing the number of users who visit the 

site and site rankings. The metrics for effectiveness of the SEO techniques were Number of Visitors, Pageviews and 

Ranking. The results of the research confirmed that there was a noticeable increase in the number of users who 

visited the site and the search engine rankings also increased. The implementation of SEO showed a positive effect 

on the Google search rankings and the increase in traffic. The results of this research confirm and extend results of 

earlier SEO research. This paper provides a thorough analysis and step-by-step implementation of selected search 

engine optimization techniques that are shown to increase visibility, get more visitors and achieve higher rankings 

in search results for a general class of website. For this reason, it is hoped that this paper can be used as a 

guidebook for new SEO engineers and as a basis for later continued SEO research. 
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I. INTRODUCTION 

Searching online has become part of the everyday lives of most people. To look for information about the latest 

gadget to getting directions to a popular restaurant, most people have made search engines part of their daily routine. 

Beyond trivial applications, search engines are increasingly becoming the sole or primary source directing people to 

essential & quality information. For this reason, search engines occupy “a prominent position in the online world” 
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[2]; they have made it easier for people to find information among the billions of web pages on the Internet. Due to 

the large number of websites, search engines have the complex task of sorting through the billions of pages and 

displaying only the most relevant pages in the search engine results page (SERP) for the submitted search query. 

With the continued growth of the Internet and the amount of websites available, it has become increasingly difficult 

for sites looking for an audience to achieve visibility. According to a recent study, there are about 3 million new 

websites appearing on the Internet every month [4]. As a result of this continued growth, it has made it increasingly 

difficult for websites to stay visible among all the other competing sites. Another study found that “more than 80% 

of first visits to a website come from web search among these visits more than 76% use Google‟s search worldwide” 

[3]. Furthermore, it shows that “84% of Google searchers never go beyond the second page of the search results, and 

65% hardly ever click on paid or sponsored results” [3]. These studies show how achieving top rankings in the 

search engine results is key to a site‟s continued visibility. Therefore, getting top positions in the search engine 

results is critical to the constant flow of users to the websites, and this is where the value of SEO comes in. 

SEO methods are not meant to deceive or manipulate the search engines in an unethical way; they are implemented 

to help improve the visibility and relevancy of a website in the organic search results by helping them achieve high 

rankings. SEO can be thought of as a collection of techniques for the strategic editing of the webpage; this process 

exposes the most relevant page factors to search engines and helps increase its importance in the search engine 

results page.SEO is not a simple process to implement because it requires a lot of experience, background 

knowledge and patience. Search engines can be very unpredictable with their ranking algorithms constantly being 

update and enhanced; so it‟s the job of the SEO engineer to keep up-to-date and stay current. As discussed earlier, 

Google has stated that its ranking algorithm takes into account more than 200 factors when determining website 

rankings. It is therefore important for SEO engineers to know what the most important factors in order to undertake 

a successful SEO implementation. Although Google will not fully disclose all the factors that are taken into 

consideration, it does however provide guidelines for SEO engineers or webmasters to follow for improving the 

overall rankings of websites.  

 

II. SEO TECHNIQUES 

 SEO Early Beginnings:The early 1990s marked the debut of the earliest search engines; some of the popular ones 

were Info seek, Alta Vista and Yahoo!, which was more of directory than what most people think of a search engine. 

“Like Yellow Page influencers, early SEOs took advantage of alphabetical order to get to the top of rankings. This 

included listed pages with names like „AAA,‟ „1ForU,‟ and similar titles. In addition to this rudimentary tactic, early 

SEOs took advantage of chronological order by submitting websites at certain times (midnight), thus attaining the 

first result for the given query” [40]. Early SEOs devised and implemented tricky tactics in order to gain more 

visibility and appear on top of competing pages. With the continued growth of the Internet, new search engines 

appeared that used more complex algorithms for ranking pages. “These algorithms used the metrics of keyword 

density(the number of times a specific word or phrase is used on a given page divided by the total number of words 

on the page) and meta tags like „key-words‟ to supplement their understanding of the content of websites. SEOs 
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followed pace and started the process of keyword stuffing (artificially adding given keywords to a page) in order to 

be seen more relevant” [40]. Again, you can see that as search engines evolved in the way they ranked pages and 

determine relevancy,SEO engineers evolved as well by finding creative ways to influence search rankings, either by 

using unethical (black-hat SEO) or ethical (white-hat SEO) tactics. In an article published by The New York Times 

that dates back to November 1996, it talks about how web developers went “to great lengths to try to get their Web 

site to appear at the top of the list that is displayed after a user submits a search query” [41] using a black-hat SEO 

technique called keyword stuffing. The article describes how web developers simply loaded “a site with certain 

keywords often hidden behind graphics or in black type on a black background,” so that ''a search engine that simply 

counts the number of times a certain keyword appears in a single site will display such sites higher in the relevancy 

ranking” [41]. It‟s interesting to see how these tactics were taking place in 1996, just as the Internet was 

experiencing its tremendous growth and two years before Google launched. 

As you see, gaining high rankings for certain keywords was a much simpler task in theearly days than it is today. 

Implementing tactics such as keyword stuffing on the web page would almost certain guaranteed top page 

placements of the page. Nowadays the algorithms of the search engines have become more complex and thus 

making it more difficult for SEO engineers to manipulate the search algorithms as before, but the “cat and mouse 

game between SEOs and search engines continues” [41] to this day, and it will continue to be the case. 

SEO Goals: The goal of SEO is to help websites or web pages achieve top placement in the organic search results by 

increasing the relevancy of a website or web page to the search query that userstype on the search engine. 

Displaying the most relevant pages for the search query has many benefits to both the user and the search engine 

providing the results: the user finds the most relevant results for the keyword used, and the search engine is 

perceived as reliable and trustworthy because its algorithm displays the most relevant pages. Since SEO is 

concerned with improving a site‟s rankings on the organic or natural search results, the process requires time and 

knowledge of tactics to implement. Time is a huge initial investment to be made to the website or page being 

optimized, and an ongoing maintenance to maintain the site‟s top rankings. Depending on how competitive the 

target keyword is (or group of keywords) that will beused for optimization, SEO may take weeks or even months 

before seeing any results. Although the results of the SEO may not be seen immediate; the long-term benefits of 

SEO can mean top rankings and a high volume of user visiting the site. According to [43], “it‟s critical for websites 

to appear on Page 1 of Google, especially in one of the top three organic positions, as these spots receive 58.4 

percent of all clicks from users.” It is no wonder that websites with products or services to sell are all competing to 

reach to the wanted to be number one. As an example, when a highly competitive keyword such as “auto insurance” 

that gets 1.5 million Google searches every month, means that the top three positions receive 876,000(or 58.4%) of 

all the visitors, with 546,000 (or 36.4%) of the visitors going to the No. 1 position according to [43]. This can be 

extremely lucrative for sites appearing at the top of the results, especially when they have this constant flow of 

visitors going to their site every month, many of which become clients. Another study determined that searchers are 

most likely to click on organic links as opposed to paid listings; it determined that “72.3% of Google users clicked 

on links generated through searching compared to 27.3%, who clicked on paid listings” [8]. This is another reason 
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why companies that know the effectiveness of SEO spend time and money implementing strategies so that their site 

achieves top rankings. The previous studies show that if websites want to maintain visibility and a continuous flow 

of visitors, they need to start paying attention on ways to achieve top rankings through effective SEO execution. But 

before undertaking any SEO process and start implementing specific search engine optimization methods, it‟s 

important to distinguish between on-page SEO and off-page SEO methods. The next sections explain both 

implementations, along with their main differences and a brief summary of the techniques within each method.  

On-page SEO: On-page SEO deals with anything you have direct control of, in the code or content of your web site 

(e.g. text, headings, images, links, etc…); basically anything that you implement or upload to your site is considered 

on-page SEO. On-page SEO lays the foundation of all your SEO efforts because this is where you have most of the 

control, any updates implemented on your site can either work for you or against you on the search results. 

Therefore it‟s important to get on-page correct before launching into off-page SEO. 

As discussed earlier, Google uses over 200 factors to determine page relevancyand importance for deciding what 

pages will be displayed in the top search results; you will see that many of these factors are in direct control of the 

SEO engineer. Some of important factors are keyword research, title tag, description meta tag, robots.txt, optimized 

URLs, content, HTML headings, images, correct use of the “rel=nofollow” attribute, keyword placement and 

sitemap. 

Off-page SEO: As opposed to on-page SEO which gets implemented on the website with a high direct control, off-

page SEO consists of all promotion that takes place outside of your website; it can be considered as the combination 

of all the things that can help your site get higher rankings. It‟s primarily focused on acquiring back links from 

authority sites in a gradual manner, and any technique that accomplishes this goal is by definition a candidate off-

page SEO technique. Off-page SEO is by definition an open-ended process and is more driven by the SEO 

engineer‟s individual creativity on how to achieve back links to the site.  

Hidden text or links: text or links that are the same color as the background. 

Keyword stuffing: One of the earliest forms of search engine spam, this is when the spammer uses the target 

keyword in large instances all over the page with the hopes that the search engine finds it relevant. 

Doorway pages: These are low quality pages that offer no value to the users. They are created with the sole purpose 

of ranking for specified keywords; once the visitor arrives at the doorway page, he or she is taken to the homepage 

or other pages where products or services can be promoted. 

Cloaking: This refers to the practice of presenting a page to the search engines and a different page to the users. The 

purpose of cloaking is to deceive the search engines into displaying a page that it would not otherwise be displayed. 

Link farms: The intention of link farms is to create as many sites as possible, all of them linking to your site. The 

idea is to inflate the number of back links going to the spam my site in order to deceive the search engine by into 

thinking it‟s an authority site. Google has stated that its “aim is to give users the most valuable and relevant search 

results. Therefore, we frown on practices that are designed to manipulate search engines and deceive users” [10]; 

therefore, it is recommended to stay away from any of the previously mentioned black-hat SEO tactics, or risk the 

removal from Google‟s search results. 
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III. IMPLEMENTATION OF SEO PROCESS 

In this paper, natural search engine ranking factors were discussed, implemented and analyzed. In addition, their 

effectiveness on Google‟s search engine ranking algorithm were tracked and measured. The following list provides a 

high-level overview of the SEO process implemented in this research: 

1. Topic website research: Perform market research to validate search interest on alpiste, the topic of this research. 

Confirm that people were searching for alpisterelated information online. 

2. Domain name selection and website setup: Selection of the domain name, and the technical details of setting up 

the website and establishing a web hosting service. The consequences of the choices made at this stage may 

influence the effectiveness of the SEO techniques. 

3. Keyword research: Effective keyword research is at the heart of SEO. Keywords can be considered to be the link 

that gets searchers to websites. For this reason, keyword research can be considered the most important part of the 

SEO process because it is in this phase that keywords are discovered and identified to be used in the SEO efforts. 

Selecting the wrong keywords can negatively affect your SEO strategy. 

4. Data collection: Setup a tracking tool for website data collection. It‟s important to gather detailed statistics about 

visitors to the site being optimized because it can provide you with useful data such as how users are arriving at your 

site, what keywords are responsible for sending the most visitors, what countries are sending the most visitors, etc… 

This is important because you want to continually track and measure your SEO progress and effectiveness. 

5. On-page SEO strategies implementation: On-page SEO is the set of techniques that the SEO engineer applies 

to resources on-page (composition of web pages, use of correct tags and keywords) that have measurable impact on 

the way the page or set of pages being optimized is ultimately ranked by Google. These set of on-page SEO 

strategies are listed below: 

Title tag: It defines the page title and it communicates what the page is about to the search engines; therefore, the 

target keyword should be inserted within this tag. It describes the overall theme of the optimized web page. 

Moreover, the title tag is what gets displayed in Google‟s search results as the hyperlink title. 

Description meta tag: It provides a summary description of the web page and its contents. Also, this description 

appears in Google‟s search results, just below the title. For this reason, it‟s recommended to use your target keyword 

within the description. 

Use of robots.txt: The robots.txt file gives directions to search engines of what pages or directories should be 

crawled. Having this file configured correctly will make sure all your optimized pages get indexed. 

Optimization of URLs: An optimized URL is one in which the URL text is self-explanatory and self-documenting. 

The text of the URL gives the reader a brief description of the theme of the page‟s content; therefore, the target 

keyword should be within the URL. 

Content first: Search engines process web pages from left to right, top to bottom. A strategic way to structure the 

web page content is to place the most important text at the top and should contain your target keyword for 

optimization. 
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Headings tags: These tags are used to emphasize important text and structure on the web page. They also inform the 

search engines what your page is about how it‟s organized. The <h1> tag defines the most important heading and 

<h6> defines the least important heading, so it‟s important to include your target keyword into the <h1> tag. 

Images: Use the image alt attribute to provide an accurate description of the image being used; if possible, use your 

target keyword in the description. The alt attribute from the <img> tag specifies the alternative text of what the 

image is about in case the image doesn‟t load or cannot be displayed correctly. This short text description is helpful 

to the search engines and to people with disabilities so they can understand what‟s contained on the image. 

Use of the “rel=nofollow” attribute: In a HTML anchor tag <a>, the rel attribute defines the relationship between 

the current page and the page being linked to by the anchor. The nofollowvalue signals web spiders not to follow the 

link. In other words, it tells Google that your site is not passing its reputation to the page or pages linked to. 

Keyword placement: The placement of the target keyword within the web page being optimized is important. By 

strategically placing the target keyword in key places, the web page will be seen as relevant page. This will also help 

boost the page‟s search rankings. 

Sitemaps: It‟s recommended to create an HTML sitemap for users and a XML sitemap for search engines. The 

HTML version provides users easy access to all of the key pages in the site. The XML sitemap makes it easy for 

search engines know the site‟s structure; it‟s a way to tell Google what pages exists in your site so that they can get 

indexed. 

6. Off-page SEO strategies implementation: Off-page is primarily focused on link-building. This is the process of 

acquiring backlinks from reputable sites in a gradual reputation-building process. And any technique that the SEO 

engineer can create that accomplishes this goal is by definition a candidate off-page SEO technique. Some off-page 

SEO strategies and key ideas are listed below: 

Importance of keyword in the backlink: Google‟s ranking algorithm places high value on the text that appears within 

the link. The text within the link gets associated with the page and describes the page it links to. For this reason, it‟s 

important to have the target keyword within the text of the back link. Having the keyword in the text will help the 

site achieve higher rankings.  

Importance of gradual link-building: It‟s important to build back links in a gradual manner. The link-building 

process should be natural and steady. It is for this reason that SEO takes a lot of work and patience to implement 

Furthermore, it‟s an intentional part of Google‟s strategy for gradual reputation building that it not be quick or 

overnight. In fact, if a site were to acquire dozens or hundreds of back links overnight, Google would almost 

certainly consider this a red flag (spam) that most likely will get your site penalized. But if the site content is 

compelling, people can find it through search and link to it. If this occurs, the site owner has no control of the 

amount of backlinks that the site will generate, and certainly Google can detect that this back links weren‟t 

intentional. 

Importance of quality content: As pages are created and uploaded to the site, it‟s important to publish content that 

make people want to share, read and link to. When this occurs, the site has a higher probability of getting more back 
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links. The content should be of high quality, unique and must provide value to the users. Furthermore, the content 

needs to be published and promoted where potential users will find it. 

Writing articles to establish domain authority: Writing articles and getting them published on other reputable sites, 

is a strategy that can help your site get back links. Getting an article published on trusted sites such as About.com, 

Wikipedia.org or NewYorkTimes.com and getting a back link in return, will help increase your website‟s reputation 

and achieve higher rankings. 

Personal networking to establish a reputation: Reaching out to those in your site‟s community that “that cover topic 

areas similar to yours. Opening up communication with these sites is usually beneficial” [19]. Contacting sites that 

are related to what your site is about is a great way to network, promote and increase your site‟s exposure. 

Finding your website’s natural affinity group: Find websites that are related or cover similar topics as yours for 

potential networking opportunities. Getting back links off-topic sites do not count as much as links from sites that 

have related content to yours. As seen from the previous list of tasks, the SEO process is involved and it requires 

extensive keyword research. The experimental site (casadelalpiste.com), served as a platform for the trial 

application of a set of selected SEO techniques. These SEO experiments were evaluated by collection and analysis 

of real data from the website through the use of Google analytics.  

Furthermore, their effectiveness on the number of users who visit the site and search engine rankings were measured 

and analyzed. It was proven that SEO had positive influence on Google search rankings and on the volume of users 

who visited the site.  

 

IV. CONCLUSION 

You have seen saw how early SEOs implemented rudimentary search engine optimization methods, using naming 

conventions such as “AAA” to take advantage ofalphabetical ordering to appear at the top of the results in the early 

web directory portals; keyword stuffing was another early tactic used, with the hope of making the page more 

relevant to the search query. Implementing such tactics would almost certainly guarantee top page placements in the 

early Internet days, but search ranking algorithms have become more complex, which has made it more difficult for 

SEO engineers to influence search engines as before. Although this is thecase, there are certain approved methods 

and guidelines that can be followed which are called white hat SEO techniques. On the other hand, black-hat SEO 

methods refer to the set of techniques that are meant to deceive game or manipulate the search engine‟s algorithm 

with the intention to gain high rankings. Furthermore, SEO falls into two categories: on-page SEO or off-page SEO. 

As explained earlier, on-page SEO deals with any updates performed on the code or content of the web site (e.g. 

text, headings, images, links, etc…), and this is where SEO engineers have the most control. On the other hand, off-

page SEO consists of all promotion that takes place outside of the website and is primarily focused on getting back 

links (i.e. links pointing to your site from other websites). 

In conclusion, ethical and approved SEO methods are not meant to deceive or manipulate the search engines in an 

unethical way; they are implemented with the goal of improving the visibility and relevancy of websites in the 

organic search results. SEO can be considered as a collection of methods for the strategic editing of web pages in 
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order to increase their importance and their relevancy in the search engine results. As a SEO engineer, it‟s important 

to stay current with search trends and changes in search technology in order to launch more effective SEO strategies. 

And as stated previously, the “cat and mouse game between SEOs and search engines continues” [41] to this day 

and it will continue in the coming years.  

 

REFERENCES 
[1]  Lewandowski, Dirk: The Influence of Commercial Intent of Search Results on Their Perceived Relevance. 

iConference (ACM), February: 8-11, 2011. 

[2]  Wang, et al :An Empirical Study on Search Engine Optimization Techniques and Its Outcomes. (IEEE), 2011. 

[3]  Zhu, et al :Research and Anaysis of Search Engine Optimization Factors Based on Reverse Engineering. 

(IEEE), 2011. 

[4]  Grzywaczewski, et al :E-Marketing Strategy for Businesses. (IEEE), 2010. 

[5]  Neshat, HamedSadeghi: Ranking of New Sponsored Online Ads. (IEEE), 2011. 

[6]  http://trends.builtwith.com/analytics/Google-Analytics (Date retrieved: 2/16/12) 

[7]  http://support.google.com/googleanalytics/bin/answer.py?hl=en&answer=99118 (Date retrieved: 2/16/12) 

[8]  Su, et al :How to Improve Your Google Ranking: Myths and Reality. (IEEE), 2010. 

[9]  Li-Hsing, et al :The Application of Search Engine Optimization Techniques for Internet Marketing: An 

Example of the Motel Websites. (IEEE), 2010. 

[10]  http://support.google.com/insights/bin/bin/answer.py?hl=en&answer=87284 (Date retrieved: 2/29/2012) 

[11]  http://support.google.com/insights/bin/bin/answer.py?hl=en&answer=87284 (Date retrieved: 2/29/2012) 

[12]  http://support.google.com/insights/bin/answer.py?hl=en-US&answer=94793 (Date retrieved: 2/29/2012) 

[13]  http://www.icann.org/en/about/governance/bylaws/bylaws-18mar11-en.htm (Date retrieved: 3/4/2012) 

[14]  http://en.wikipedia.org/wiki/Content_management_system (Date retrieved: 3/4/2012) 

[15]  http://wordpress.org/about/ (Date retrieved: 3/4/2012) 

[16]  http://w3techs.com/technologies/overview/traffic_analysis/all (Date retrieved: 3/7/2012) 

[17]  http://www.youtube.com/watch?v=AsSwqo16C8s (Date retrieved: 3/10/2012) 

[18]  http://www.majesticseo.com/reports/neighbourhood-checker (Date retrieved: 3/10/2012) 

[19]  http://www.google.com/webmasters/docs/search-engine-optimization-starter-guide.pdf (Date retrieved: 

3/10/2012) 

[20]  Dover, Danny. Search Engine Optimization Secrets. Wiley Publishing, Inc., Indianapolis, Indiana. 2011 [21] 

http://support.google.com/webmasters/bin/answer.py?hl=en&answer=156184 (Date retrieved: 3/24/2012) 

[22]  http://infolab.stanford.edu/~backrub/google.html (Date retrieved: 3/24/2012) 

[23]  Page, Lawrence and Brin, Sergey and Motwani, Rajeev and Winograd, Terry (1999) The PageRank Citation 

Ranking: Bringing Order to the Web. Technical Report. Stanford InfoLab. 

[24]  Gyongyi, Zoltan et al: Combating Web Spam with TrustRank. Proceedings of the 30
th

 VLDB Conference, 

Toronto, Canada, 2004. 

[25]  https://support.google.com/analytics/bin/answer.py?hl=en&answer=1308626 (Date retrieved: 3/27/2012) 



International Journal Of Advance Research In Science And Engineering           http://www.ijarse.com  

IJARSE, Vol. No.2, Issue No.7, July 2013                                                           ISSN-2319-8354(E)  

 

 

161 | P a g e  
www.ijarse.com 

[26]  http://support.google.com/analytics/bin/answer.py?hl=en&answer=1006243 (Date retrieved: 3/27/2012) 

[27]  http://support.google.com/webmasters/bin/answer.py?hl=en&answer=93633 (Date retrieved: 3/31/2012) 

[28]  http://httpd.apache.org/docs/2.0/howto/htaccess.html (Date retrieved: 3/31/2012) 

[29]  http://www.computerhistory.org/internet_history/ (Date retrieved: 4/4/2012) 

[30]  http://www.netvalley.com/cgi-bin/intval/net_history.pl?chapter=1 (Date retrieved: 4/4/2012) 

[31]  http://www.w3.org/People/Berners-Lee/WorldWideWeb.html (Date retrieved: 4/4/2012) 

[32]  http://www.livinginternet.com/w/wi_mosaic.htm (Date retrieved: 4/4/2012) 

[33]  http://www.bloomberg.com/video/67758394 (Date retrieved: 4/4/2012) 

[34]  http://en.wikipedia.org/wiki/Web_browser (Date retrieved: 4/4/2012) 

[35]  http://www.internetworldstats.com/emarketing.htm (Date retrieved: 4/4/2012) 

[36] http://www.google.com/publicdata/explore?ds=d5bncppjof8f9_&ctype=l&met_y=it_net_user (Date retrieved: 

4/4/2012) 

[37] http://en.wikipedia.org/wiki/Search_engine (Date retrieved: 4/4/2012) 

[38]  http://en.wikipedia.org/wiki/Lycos (Date retrieved: 4/4/2012) 

[39]  http://www.nytimes.com/2011/02/13/business/13search.html (Date retrieved: 4/5/2012) 

[40]  Dover, Danny: Search Engine Optimization Secrets. Wiley Publishing, Inc., Indianapolis, Indiana. 2011 

[41] http://www.nytimes.com/1996/11/11/business/desperately-seeking-surfers.html?src=pm (Date retrieved: 

4/5/2012) 

[42]  http://en.wikipedia.org/wiki/SEO (Date retrieved: 4/5/2012) 

[43]  http://searchenginewatch.com/article/2049695/Top-Google-Result-Gets-36.4-of-Clicks- Study (Date retrieved: 

4/5/2012) 

[44]  http://en.wikipedia.org/wiki/Canary_grass (Date retrieved: 4/10/2012) 

[45]  http://en.wikipedia.org/wiki/Shared_web_hosting_service (Date retrieved: 4/11/2012) 

[46]  http://en.wikipedia.org/wiki/WordPress (Date retrieved: 4/11/2012) 

[47]  http://en.wikipedia.org/wiki/Google_Analytics (Date retrieved: 4/11/2012) 

[48]  http://www.pewinternet.org/Reports/2012/Search-Engine-Use-2012/Summary-offindings.aspx (Date retrieved: 

4/12/2012) 

[49]  http://en.wikipedia.org/wiki/Google_(search_engine) (Date retrieved: 4/14/2012) 

[50] http://searchengineland.com/by-the-numbers-twitter-vs-facebook-vs-google-buzz-36709 (Date retrieved: 

4/14/2012) 

[51]  http://en.wikipedia.org/wiki/Search_engine_results_page (Date retrieved: 4/14/2012) 

[52]  http://en.wikipedia.org/wiki/Pay_per_click (Date retrieved: 4/14/2012) 

[53]  http://en.wikipedia.org/wiki/Pagerank (Date retrieved: 4/14/2012) 

[54]  http://en.wikipedia.org/wiki/Web_crawler (Date retrieved: 4/14/2012) 

[55]  Zhang, et al :The Research on Search Engine Optimization Based on Six Sigma Management. (IEEE), 2011. 

[56]  http://en.wikipedia.org/wiki/Six_Sigma (Date retrieved: 4/14/2012) 



International Journal Of Advance Research In Science And Engineering           http://www.ijarse.com  

IJARSE, Vol. No.2, Issue No.7, July 2013                                                           ISSN-2319-8354(E)  

 

 

162 | P a g e  
www.ijarse.com 

[57]  http://www.seomoz.org/article/search-ranking-factors (Date retrieved: 4/14/2012) 

[58]  http://en.wikipedia.org/wiki/Domain_Name_System (Date retrieved: 4/18/2012) 

[59] http://helpmyseo.com/seo-tips/312-the-history-of-search-engine-optimization-and-theoptimization-of-your-

website.html (Date retrieved: 4/22/2012) 

[60]  http://support.google.com/adwords/agency/bin/answer.py?hl=en&answer=25148 (Date retrieved: 4/22/2012) 

[61]  http://www.seomoz.org/beginners-guide-to-seo/growing-popularity-and-links (Date retrieved: 4/22/2012) 

 


